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https://later.com/
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Building Your Brand

Strategies for Growing a Dedicated Audience

Why it matters

In today’s digital world, real estate professionals must stand out online—your brand, voice,
and content strategy set you apart.

Key advice

e Choose 1-2 primary platforms (Instagram, Facebook, LinkedIn).

e Be consistent and authentic.

e Track analytics to refine posting schedule and content types.
(See “Complete Social Media Marketing Plan for Real Estate Agents” YouTube
breakdown.)

e Links: ® Introducing Yourself as a New Real Estate Agent on Social Media
e ©® COMPLETE Social Media Marketing Plan for Real Estate Agents

1. Introduction: Building Your Brand & Audience

/ Why a Strong Personal Brand Matters

In real estate, you are the brand. Before clients reach out to you, they’re already checking
your Instagram, Facebook, or LinkedIn profiles to judge your professionalism, personality, and
consistency. If your online presence doesn’t clearly show who you are, what you offer, and
why you’re the right choice—they’ll move on to someone who does.

Think of your profile as your digital storefront—make sure it’s polished, welcoming, and
clearly aligned with your target audience.

(9 1. Define Your Brand Voice
Your voice is how your audience feels when they engage with your content.
Ask yourself:

e Do you want to sound approachable, luxurious, informative, or energetic?
e Do your captions reflect your tone? Are your videos and Reels consistent?


https://realtyna.com/blog/introducing-yourself-as-a-new-real-estate-agent-on-social-media/?utm_source=chatgpt.com
https://www.youtube.com/watch?v=-LGXkpl0FLI&utm_source=chatgpt.com

Example:

If you're targeting young first-time buyers in a city core, your brand might be fun, modern,
and conversational. But if you're serving high-end homeowners in a luxury market, your tone
might be more polished, refined, and professional.

Tip: Keep your tone consistent across your posts, emails, website, and video content.
@ 2. Choose Your Niche

Rather than trying to be everything to everyone, position yourself as a go-to expert for one
specific type of client.

Examples of niche focuses:

e First-time buyers in the Durham Region
e Luxury homes in the GTA

e Condo investors looking for cash flow properties
e Relocation specialists for international clients

This makes your messaging sharper and more effective. It also helps with targeting content
and hashtags.

Pro tip: Use your niche to influence your content themes, color schemes, and Instagram bio
line.

3. Design a Visual Identity

People connect visually before they read a single word. If your feed looks messy or
inconsistent, people may subconsciously trust you less—even if your info is great.

Your visual identity includes:

Consistent brand colors (2-3 maximum)
Fonts that are legible and stylish
Logo usage (if you have one)

[
[ J
[ J
e Templates for Reels, thumbnails, and carousels

Free tools like Canva offer branded templates so every post looks polished. Once set, reuse
templates so your content looks intentional, not random.

#® 4. Optimize Your Bio & Profile Highlights
Think of your Instagram or LinkedIn bio like a 3-second pitch.
Checklist:

e Who you help (e.g., “Helping GTA buyers find their dream home”)
e Where you’re based (e.g., “Serving Durham & Toronto”)
e How to reach you (booking link, phone, email)



e Personality hook (emoji, slogan, or fun detail)

Use highlights on Instagram for categories like:
. About Me | ? Areas | #2 Listings | / Tips

[ |

Pro tip: Link to your calendar or website with a call-to-action like “57 Book a free buyer call.”

? 5. Pin Key Posts

Instagram and Facebook now let you pin 3 posts at the top of your profile. These are valuable
real estate—pun intended!

Ideal pinned content:

1. Introduction Reel or Meet the Agent post
2. A strong property video or success story
3. Avalue-driven carousel (e.g., “Top 3 Buyer Mistakes”)

This ensures anyone who lands on your page immediately sees your best work.

** 6. Engage with Your Audience

The algorithm rewards interaction. The more people engage with your content, the more
visibility you get.

Engagement strategies:

e Reply to every comment & DM
e Like and comment on local pages or your followers’ posts
e Use polls, questions, and interactive stories (e.g., “Which kitchen would you choose?”)

Remember: Don’t just post—build relationships.

% Video Summary: “How to Introduce Yourself as a New Real
Estate Agent”

Watch here
Key Points (with approximate timestamps):

e 0:00-1:30 - Start with a personal story and a quick introduction (who you are, what you
do, where you're based).

e 1:30-3:00 - Mention your mission and passion. “Why real estate?” is a powerful story
starter.

e 3:00-5:00 - Keep it human. Share personal hobbies or local insights (e.g., “My favorite
café in Pickering is...”).

e 5:00-7:00 - Explain how clients benefit from working with you—highlight your
commitment, process, or communication style.


https://www.youtube.com/watch?v=-LGXkpl0FLI
https://www.youtube.com/watch?v=-LGXkpl0FLI

e 7:00-8:30 - Include a strong call to action: “Message me if you’re even just thinking
about buying in 2025.”

-~/ Bonus Tips from Realtyna Blog:

Read article

e Create a short intro video as your first post—keep it authentic and to the point.
e Postregularly, even if you feel small at the start—it builds momentum and trust.

e Use platform banners (e.g., Facebook cover, LinkedIn background) to showcase your
message.

e Don’t wait until everything is perfect. Start posting now, refine later.
“2 Final Thought:

Your goal isn’t to go viral—it’s to be visible, credible, and relatable. The agent who shows up
consistently wins more clients than the one who posts the perfect video once a month.


https://realtyna.com/blog/introducing-yourself-as-a-new-real-estate-agent-on-social-media/
https://realtyna.com/blog/introducing-yourself-as-a-new-real-estate-agent-on-social-media/

Protile Optimization

& Content Strategy

Strategies for Social Media Planing

Make a killer first impression and plan your content like a pro.

A. Crafting Engaging Profiles

e Use a clear photo, informative bio, and contact details.
e Include links to your website, listings, or booking pages.

B. Social Platforms Overview

e Instagram: Visual storytelling, Reels, Stories.
e Facebook: Community posts, live videos, Stories.
e LinkedIn: Professional branding, market insights.

C. Posting Plan with a Calendar

e Use a content calendar (e.g. editable 365-day version) with daily prompts: Just Listed, Market
Tips, Personal Stories, etc.
Example themes: Market Update Mondays, Q&A Wednesdays, Feature Fridays.

Make a killer first impression and plan your content like a pro.
Links: ® How To Optimize Your Instagram Profile For Real Estate

@® Fix This to Get Clients: How to Optimize Instagram & Facebook for Real Estate Success

“+ Why This Step Is Crucial

Before anyone reaches out or clicks “Follow,” they’re checking your profile. In seconds, they’re
deciding if you look professional, trustworthy, and relatable. That means your profile photo, bio,
highlights, and pinned content all need to work together to create a clear, confident brand message.
This section shows you how to do exactly that—with the help of Al tools and smart planning.

&3 1. Craft a High-Impact Profile
Your Profile Photo

e Use a clean, professional headshot with good lighting and minimal background distractions.
e Smile and wear something that aligns with your brand—confident but approachable.
e Avoid heavy filters or casual selfies.


https://www.youtube.com/watch?v=hp9K8cH8Y2M
https://www.youtube.com/watch?v=yYeLEhFV6h8

Instagram/LinkedIn Bio Formula
Make your bio short, clear, and benefit-focused. Use line breaks and emojis for readability.
% Helping families buy & sell in Durham Region
? Based in Pickering | Serving GTA
& Real estate tips, listings & tours
7 Book a consult
[Link to calendar or landing pagel

Al Tip: Use ChatGPT or Claude to generate 3-5 unique bios based on your niche. Try the prompt:
“Write an Instagram bio for a real estate agent based in Ontario who works with first-time home
buyers and creates educational Reels.”

2. Link-in-Bio & Call-to-Action Tools
Don’t just say "Link in bio"—make sure that link works hard for you. Use tools like:

e Linktree
e Later's Link in Bio
e Beacons

These platforms let you share multiple links (e.g., listings, book a call, watch your newest reel). Always
include a CTAlike:

e “Book a free buyer consult”
e “Browse current listings”
e “Watch today’s market update”

# 3. Use Instagram Highlights & Pinned Posts

Your Highlights and Pinned Posts are like your mini-website on Instagram. They help users
immediately find what they're looking for.

Highlight Ideas:

I-. About Me

¢ Listings

? Areas You Serve

~/ Buyer & Seller Tips

&3 Media Behind-the-Scenes

Pinned Posts:

Pin 3 strategic posts at the top of your profile—usually an intro, a success story, and an informative
carousel or video.

“* 4. Plan with a Content Calendar


https://linktr.ee/
https://beacons.ai/

A content calendar keeps you from scrambling each day and ensures you show up consistently. You
don’t need to post daily, but 3-4 strong posts per week will keep your brand top-of-mind.

Here’s a simple weekly format to start with:

Monday - Market Update (Reel or carousel)
Wednesday - Buyer/Seller Tip

Friday - Property Tour or Community Spotlight
Sunday - Personal/Behind-the-Scenes

Bonus Tip: Use Al (like ChatGPT or Claude) to generate weekly post ideas. Try prompting:
“Create 1 week of real estate Instagram content ideas for agents serving the Greater Toronto Area.

»

{+ 5. Schedule with Automation Tools

Once your calendar is planned, tools like Buffer, Later, or Meta Business Suite can help automate
posting.

Best Al-Enabled Tools:

e Buffer: Great for multi-platform scheduling + basic analytics
e Later: Includes link-in-bio, Instagram grid previews, and best-time-to-post insights
e Meta Business Suite: Free for Facebook & Instagram posting and performance tracking

~ 6. Analyze & Refine Over Time
Don’t post and ghost! Take time each week to review what content worked and what didn’t.
Key Metrics to Track:

e Engagement rate (likes, comments, saves)
e Reach and impressions

e Story interactions

e Profile visits and link clicks

Use insights to double down on what works. For example, if your buyer tip carousels outperform
listings, shift your strategy to include more educational content.

@ Final Reminder: Strategic Consistency Wins

A perfect profile isn’t about being flashy—it’s about being clear, consistent, and confident. Keep
showing up with value. Be real. Stay visible. People do business with those they feel like they know.

Tools Mentioned on This Page


https://buffer.com/
https://later.com/
https://business.facebook.com/

Tool Purpose Link

ChatGPT Al script & caption writing chatgpt.com

Claude Al copywriting & planning claude.ai

Buffer Social media scheduling buffer.com

Later Scheduling + Link in Bio later.com

Beacons Link in bio manager beacons.ai

Canva Branded post & highlight canva.com
design

¥ Video 1: How to Optimize Your Instagram Profile for Real Estate

Watch on YouTube

Video Summary:

This tutorial walks you through setting up a powerful Instagram profile specifically for real
estate agents—covering bio, profile photo, highlights, visuals, and key tools to grow your
brand.

5 Timestamp Guide & Takeaways

00:00 - 00:30
First Impressions
- Your profile is your first showing. Make it intentional and on-brand.

00:30 - 01:15
Profile Photo
- Use a clean, professional headshot that matches your niche.

01:15 - 02:00
Bio Formula
- Clearly explain who you help, where you work, and what action to take.

02:00 - 02:45
Contact Options
- Include a link to your calendar or landing page, plus email or phone.


https://www.youtube.com/watch?v=hp9K8cH8Y2M
https://www.youtube.com/watch?v=hp9K8cH8Y2M
https://chatgpt.com/
https://chatgpt.com/
https://claude.ai/
https://claude.ai/
https://buffer.com/
https://buffer.com/
https://later.com/
https://later.com/
https://beacons.ai/
https://beacons.ai/
https://canva.com/
https://canva.com/

02:45 - 03:30
Highlights Setup
- Use branded icons: About Me, Listings, Tips, Reviews, FAQs.

03:30 - 04:15
Visual Identity
- Stick to 2-3 colors, clean fonts, and reusable post templates.

04:15 - 05:00
Pinned Posts
- Feature your intro reel, lead magnet, or top-performing video.

05:00 - 06:30
Tools & Engagement
- Use Canva, IG Insights, and engage daily via DMs and comments.

% Video 2: How to Optimize Instagram & Facebook for Real Estate Success

Watch on YouTube

Video Summary:
This video compares Instagram and Facebook for real estate, showing you how to optimize
both platforms for client attraction, profile polish, and lead generation.

5 Timestamp Guide & Takeaways

00:00 - 01:00
Platform Breakdown
- Instagram = visuals & Reels. Facebook = longform + community trust.

01:00 - 02:00
Profile Image Tips
- Same headshot on both platforms = consistent recognition.

02:00 - 03:00
Bio Strategy
- Write in first person, use location-based keywords, and add a CTA.

03:00 - 04:00
Link-in-Bio Tools
- Try Beacons or Later to showcase your booking link, new listing, and contact info.

04:00 - 05:00
Facebook Optimization
- Add a branded cover photo, “Book Now” CTA, and pin an intro video.


https://www.youtube.com/watch?v=yYeLEhFV6h8
https://www.youtube.com/watch?v=yYeLEhFV6h8

05:00 - 06:00
Highlights & Tabs
- Facebook = tabs, Instagram = Highlights. Both should be used to educate & convert.

06:00 - 07:00
Post Scheduling Tools
- Use Buffer or Meta Business Suite to auto-publish across accounts.

07:00 - 08:00
Daily Engagement Plan
- Like local posts, comment on community groups, and follow up on leads promptly.



[ Content Pillars & m

Sample Posts

Strategies for Know what to post, when to post, and why it
works.

# Why This Matters

Content pillars are the foundation of your social media strategy. They make your brand feel
consistent and focused—not random or scattered. By rotating between 3-4 key content
types, you stay top-of-mind with your audience and speak to different types of clients at
different stages of their journey (curious, ready, or referring).

This section helps you build your personal real estate brand with a repeatable posting system
that doesn’t burn you out.

Links: ®7 Social Media Posts Every Realtor Should Make at a Listing!
ul The 4 Core Content Pillars for Real Estate

Listings & Property Tours

What It Is:
Photos, Reels, or short-form videos that showcase homes, condos, or investment properties.
These should be visually appealing, fast-paced, and informative.

What to Post:

e Walkthrough Reels: “Let’s tour this 3-bed townhouse in Whitby...”
e Swipeable photo carousel: “Swipe L4 to see this kitchen transformation.”
e Voiceover video: “This home just hit the market—here’s why you’ll love it.”

.~ Pro Tip: Use ChatGPT to generate video scripts for walkthroughs. Prompt:
"Write a 60-second Instagram Reel script for a 3-bedroom detached home in Ajax with a
modern kitchen and finished basement.”

Educational / Value-Driven Content

What It Is:
Posts that teach, inform, or answer FAQs. This builds trust, positions you as an expert, and
gives people a reason to follow—even when they’re not actively buying or selling.

What to Post:


https://www.youtube.com/watch?v=w65whpRYsdI

e “Top 3 first-time buyer mistakes (and how to avoid them)”
e “Here’s how mortgage pre-approvals actually work...”
e “What you should know about staging your home to sell”

#® Hot Tip: Carousels work great for this—slide 1 hooks them in, slides 2-6 explain, and slide 7
= your CTA.

Personal & Relatable Content

What It Is:
This is what makes people like you. Share a glimpse of the human behind the business—what
motivates you, what makes you different, or how you show up in your community.

What to Post:

e “Here’s why | got into real estate (true story)”
e “Spent the weekend volunteering at the local food drive—love giving back!”

o “Behind-the-scenes of a listing day... the unfiltered version &”

2 Why It Works: People buy from those they trust and relate to. Let them in!
Engaging & Entertaining Content

What It Is:
Content designed to spark likes, comments, DMs, and shares. These posts grow your reach

and show you're more than just listings and sales.

What to Post:

e Polls: “Would you rather have a pool or a finished basement?”
e Memes: Real estate humor, client reactions, or trending audios.
e Instagram Story Games: “Guess the price ««” or “This or That: Kitchen Edition”

Pro Tip: Use Canva templates or trending sounds to ride the wave of what's hot.

"7 Weekly Sample Post Schedule



Day Type Post Idea

Monday Educational “3 First-Time Buyer
Mistakes” Carousel

Tuesday Tour 60-second Listing Reel
(with voiceover)

Wednesday Relatable “Why | Got Into Real
Estate” video

Friday Fun “Guess the Price” IG
Story or Poll

Reuse this structure weekly, swapping content for new listings, questions, or local stories.

w Video Breakdown:

7 Social Media Marketing Ideas for Real Estate Agents

Watch on YouTube

5 Timestamp Highlights & What to Post

00:00 - 01:00
Intro & Mindset
- Social media is a long-term play—focus on connection, not perfection.

01:00 - 02:00
Listing Tour Ideas
- Use vertical Reels with 3-5 key home features and clear agent narration.

02:00 - 03:00

FAQ Posts

- Break down real client questions like “What does pre-approval actually mean?” into short
carousels.

03:00 - 04:00
Personal Storytelling
> Why you're passionate, your first deal, or biggest client win—story posts = high engagement.


https://www.youtube.com/watch?v=XAc3K2ZWbQ4
https://www.youtube.com/watch?v=XAc3K2ZWbQ4

04:00 - 05:00
Entertaining/Engagement Ideas
> Try trends, memes, local polls, or “This or That” quizzes to spark interaction.

05:00 - 06:00
Consistency Strategy
- Use templates, batch content, and Al tools to keep posting without burnout.

# Action Tip:
Save 2 hours every Monday to plan & draft your 4 posts for the week. Use Canva, ChatGPT,
and Later to make it smooth.

& Tools Recommended on This Page

Tool Purpose Link
ChatGPT Script/caption ideas chatgpt.com
Canva Post templates & visuals canva.com
Later Schedule & auto-posting later.com

Meta Business Suite Facebook/IG planning business.facebook.com



https://chatgpt.com/
https://chatgpt.com/
https://canva.com/
https://canva.com/
https://later.com/
https://later.com/
https://business.facebook.com/
https://business.facebook.com/

Video Creation &
» Batch Filming -

L - Workflows

Strategies for making more content in less time—with way less

¢ Why This Step Is a Game-Changer

Video content builds trust faster than any other format. It shows your personality, expertise,
and the value you bring—all before a client even books a call. But creating video consistently
can feel overwhelming unless you have a system. That’s where batch filming and Al-
enhanced editing tools come in.

This section walks you through how to plan, film, edit, and publish 4-6 videos in a single
session using free and affordable tools.

% Step-by-Step: Build a Batch Video Workflow

PLAN: Pick Your Topics in Advance
Don’t wing it. Start with a simple video plan for the week or month.
What to Record:

1 market update

1 property tour

1 buyer/seller tip

1 personal or story-based video
1 FAQ or myth-busting video

Al Tool Tip: Use ChatGPT or Claude to generate your scripts!
Prompt:

“Write a 60-second video script for a first-time buyer tip for Toronto real estate agents.”
SCRIPT: Write with Personality

Scripts don’t have to be robotic. Use a teleprompter-style script but allow for natural flow.

Example Script for IG Reel (Buyer Tip):

“Thinking about buying your first home in Pickering? Here’s the #1 mistake to avoid...”

Tools to Use:



e ChatGPT - to write the base script
e BIGVU - adds built-in teleprompter with caption overlays
e Notion or Google Docs - for storing and tweaking scripts

FILM: Set Up Once, Shoot in Batches
Record 3-6 videos back to back to save time.
Checklist:

Phone + tripod

Ring light or natural light
Quiet background

Lavalier mic (for clean audio)

Record everything vertically (for Reels/TikTok) and keep each clip under 60 seconds.
@ Pro Tip: Start each video with a hook to grab attention:

“Most buyers don’t know this... ««”
“You won’t believe what just hit the market in Ajax...”

EDIT: Use Al to Do the Heavy Lifting

Once filmed, drop your clips into Al-assisted editors that speed up trimming, captions, and
branding.

Recommended Al Tools:

Tool What It Does Link

BIGVU Auto-captions, teleprompter, bigvu.tv
voice sync, text overlays

Fliki Converts scripts into video fliki.ai
with Al voiceover & stock
visuals
Hippo Video Adds transitions, music, trim hippovideo.io

cuts & analytics

CapCut (bonus) Free mobile editor with capcut.com
effects & captions

@ Tip: Keep branding consistent with logo animations, fonts, and music.


https://bigvu.tv/
https://bigvu.tv/
https://fliki.ai/
https://fliki.ai/
https://www.hippovideo.io/
https://www.hippovideo.io/
https://www.capcut.com/
https://www.capcut.com/

POST: Schedule Everything in Advance
Don’t post manually if you don’t have to.
Use tools like:

e Later - great for auto-publishing Reels & carousels
o Buffer - ideal for multi-platform posting + analytics
e Meta Business Suite - free & integrated with Facebook/Instagram

Batch schedule your videos at once so you can focus on engagement.

& Video Breakdown:

How Realtors Can Use Al for Video Scripts

Watch on YouTube

5 Timestamp Highlights

00:00 - 01:30 - Introduction to Using Al Tools
- Overview of how ChatGPT can write ready-to-film scripts in seconds.

01:30 - 03:00 - Prompt Strategy
- Use context-specific prompts to generate Reels, YouTube scripts, or listing intros.

03:00 - 04:30 - Using BIGVU for Script-to-Speech
- Add branding, subtitles, and voice sync using their mobile app or desktop version.

04:30 - 06:00 - Enhancing Videos with Al Voice
> When and how to use Fliki for automated property tours or voiceovers.

06:00 - 07:30 - Creating Studio-Style Videos at Home
- Gear recommendations + using Al to look pro without a production team.

«# Pro Tip:
Build a 1-day monthly content shoot—film 12 videos in one day, edit in bulk, then post all
month long.

W Quick Tools & Resources Summary


https://www.youtube.com/watch?v=aJ8L4iYrRso
https://www.youtube.com/watch?v=aJ8L4iYrRso

Purpose
Scripting
Recording

Editing

Scheduling

Tool

ChatGPT, Claude
iPhone + Ring Light
BIGVU, Fliki, Hippo

Video, CapCut

Buffer, Later, Meta Suite

Link

chatgpt.com, claude.ai

(No link needed)

bigvu.ty, fliki.ai,
hippovideo.io,
capcut.com

buffer.com, later.com,
business.facebook.com



https://chatgpt.com/
https://chatgpt.com/
https://claude.ai/
https://claude.ai/
https://bigvu.tv/
https://bigvu.tv/
https://fliki.ai/
https://fliki.ai/
https://www.hippovideo.io/
https://www.hippovideo.io/
https://www.capcut.com/
https://www.capcut.com/
https://buffer.com/
https://buffer.com/
https://later.com/
https://later.com/
https://business.facebook.com/
https://business.facebook.com/

I Thumbnails & Image B

Creation

I Make your content instantly clickable with consistent visuals

@ Why It Matters

You have about 1-2 seconds to capture attention—especially on platforms like YouTube,
Instagram Reels, and TikTok. Thumbnails and branded graphics are your first impression. A
strong visual presence not only makes your content stand out, but it also builds trust,
improves recognition, and increases engagement. Even if your video is amazing, poor visuals
can kill your click-through rate.

This section walks you through how to design clean, scroll-stopping thumbnails and image-
based content using Al and free creative tools.

#£ 1. What Makes a Good Thumbnail or Post Image?

It’s bold and readable at a glance

It uses consistent colors and branding

It contains a clear hook or keyword

It’s aligned with the platform size (vertical for Reels, horizontal for YouTube)
It makes people curious enough to click

“2 Key Design Tips

Keep it clean. Avoid overloading with text or cluttered elements.

Use brand colors + consistent fonts. Helps build a recognizable identity.
Add emotional expressions or icons. Faces with emotion increase clicks.
Use contrast. Bright text on dark backgrounds or vice versa.

Focus on the topic. “3 Buyer Mistakes” is better than “Watch This.”

= 2. Al & Free Tools You Can Use



Tool

Canva

Pixabay

Unsplash

Freepik

Vecteezy

What It Does

Create branded templates,
thumbnails, carousels,
stories

Free, high-res stock images

Lifestyle and real estate-
friendly free images

Vector illustrations and
templates

Icons, flat design
templates, graphics

2 Al Prompt Example (ChatGPT):

Link

canva.com

pixabay.com

unsplash.com

freepik.com

vecteezy.com

“Generate 5 attention-grabbing thumbnail text ideas for an Instagram Reel about first-time

home buyer tips in Canada.”

» 3. Canva Thumbnail Workflow

Step-by-Step:

Nooh®wN R

Start with 2 1920x1080 template (YouTube) or 1080x1920 (Reels).
Choose a clean background or use a blur effect behind subject photos.
Add your main hook text - large, bold font (e.g., “3 Buyer Mistakes”).
Overlay a photo of yourself (or use a lifestyle image from Unsplash).
Add your logo in a corner.

Use colors and fonts that match your brand.
Export and reuse the template for future videos.

Pro Tip: Save 3-5 thumbnail templates in Canva you can reuse each week with different
titles and images. This saves hours over time.

0 4. Where to Use These Graphics

e YouTube video covers

e Instagram Reels covers (optional but recommended)
e Instagram carousels (educational swipe posts)


https://www.canva.com/
https://www.canva.com/
https://pixabay.com/
https://pixabay.com/
https://unsplash.com/
https://unsplash.com/
https://www.freepik.com/
https://www.freepik.com/
https://www.vecteezy.com/
https://www.vecteezy.com/

e Stories + Highlights icons
e Lead magnets, email banners, listing graphics

% Recommended Video Breakdown

Video: “Design Better Real Estate Thumbnails (Using Canva)”

Watch on YouTube

5 Key Takeaways:

00:00-01:30 - Overview of how thumbnails improve click-through rates.
01:30-03:00 - Basic layout formula: bold title, clean background, and focus image.
03:00-04:30 - Canva tips: use shadowed text, duplicate templates, use “brand kit.”
04:30-06:00 - Color psychology in real estate (trust = blue, energy = red, luxury =
black).

e 06:00-07:30 - Upload workflow for Instagram, YouTube & TikTok.

Action Tip:
Design thumbnails for your entire month’s worth of video content in one session. Use
ChatGPT to help brainstorm headline variations for each video.

W Final Design Notes

e Use square format (1080x1080) for carousels
e Use vertical (1080x1920) for Reels and Stories
e Use horizontal (1920x1080) for YouTube

e Always optimize for mobile-first viewing


https://www.youtube.com/watch?v=kwGlOUzKJiQ
https://www.youtube.com/watch?v=kwGlOUzKJiQ

I Curated Video & B

YouTube Examples

Learn by watching what already works.

@ Why This Matters

Sometimes the best way to improve your content is to see what great content actually looks
like. This section features curated YouTube videos from trusted real estate creators, showing
examples of content strategies, video structures, and real-world execution that you can
replicate.

Whether you’re stuck on how to film a Reel, introduce yourself, or share a market update,
these videos will give you the blueprint.

£ Top 3 Videos Every Agent Should Watch

Video 1: 7 Social Media Marketing Ideas for Real Estate Agents
& Watch here

Why Watch It:
Covers 7 different types of content you can post as a real estate agent—including
walkthroughs, tips, FAQs, and engagement-style content like polls and community shout-outs.

(© Timestamp Highlights:

00:00 - 01:00 - Social media mindset: consistency > perfection

01:00 - 02:00 - Property Tour Reels (1I-minute walkthrough format)

02:00 - 03:00 - FAQ videos: Turn common client questions into educational content
03:00 - 04:00 - Personal content (origin story, hobbies, community involvement)
04:00 - 05:00 - Engagement ideas: memes, polls, “This or That” posts

05:00 - 06:00 - How to batch content using templates and tools

Action Tip:
Watch this video before planning your weekly content—it’ll help you pick what types of
videos to shoot and how to make them resonate.

Video 2: 7 Social Media Posts Every Realtor Should Make

& Watch here


https://www.youtube.com/watch?v=0LiMjog1aXM
https://www.youtube.com/watch?v=0LiMjog1aXM
https://www.youtube.com/watch?v=w65whpRYsdI
https://www.youtube.com/watch?v=w65whpRYsdI

Why Watch It:

This video breaks down 7 post types that generate consistent engagement—from “Just Listed”
to “Meet the Agent” to local content strategies.

5 Timestamp Highlights:

00:00 - 01:00 - Overview of content strategy framework

01:00 - 02:00 - Just Listed posts with carousel breakdown

02:00 - 03:00 - Sold posts with a client focus

03:00 - 04:00 - Local market updates with voiceover or caption overlay
04:00 - 05:00 - Testimonials as trust-building content

05:00 - 06:00 - Personal introduction posts (“Why | became a Realtor”)
06:00 - 07:00 - Community content (schools, cafes, dog parks)

Pro Tip:

Recreate each of these 7 posts once per month using your own content—just plug in your
current listings or stories.

Video 3: How Realtors Can Use Al for Video Scripts

Watch here

Why Watch It:

This video shows how to use ChatGPT and BIGVU to write, read, and publish real estate
videos using Al—from scripting to voice syncing and editing.

5 Timestamp Highlights:

00:00 - 01:30 - Using ChatGPT to generate video scripts in seconds

01:30 - 03:00 - Example prompts for writing Reels and YouTube scripts
03:00 - 04:30 - How BIGVU adds teleprompters, captions, and branding
04:30 - 06:00 — Overview of how to use Al voice tools like Fliki

06:00 - 07:30 - Final export and posting strategy using Later or Meta Suite

Action Tip:

Use this workflow to shoot 4-6 educational videos in one session using Al-generated scripts +
BIGVU’s mobile app.

N

How to Use This Section in Your Workflow

Bookmark each video on your phone or browser.

Watch the video with a notebook and write down 2-3 things you can copy/adapt.
Use Al tools (like ChatGPT) to recreate the style using your own voice, brand, and
market.

Plug new scripts into your batch filming day (Section 4).

Recommended Tools to Pair With These Videos


https://www.youtube.com/watch?v=aJ8L4iYrRso
https://www.youtube.com/watch?v=aJ8L4iYrRso

Tool

ChatGPT

BIGVU

Fliki

Canva

Later

Purpose

Script generation

Teleprompter + editing

Al voiceover & video
creation

Thumbnails + post design

Scheduling content

® Pro Design Tip for Your PDF/Canva Layout:

Create a three-column design:

e Column 1: Video thumbnail or icon
e Column 2: Description and timestamps
e Column 3: A "Take Action" box with how to implement what they just learned

Link

chatgpt.com

bigvu.tv

fliki.ai

canva.com

later.com


https://chatgpt.com/
https://chatgpt.com/
https://bigvu.tv/
https://bigvu.tv/
https://fliki.ai/
https://fliki.ai/
https://canva.com/
https://canva.com/
https://later.com/
https://later.com/

- Al Tools & Resources -

Table

I Your Real Estate Al Toolbox — All in One Place

[ I NN [T e s - [N (RS [ (SIS [ — E— —

@ Why This Section Matters

You're already juggling showings, clients, listings, and content—so let smart tools do the
heavy lifting. These Al-powered platforms save time, boost consistency, and let you create
high-quality content without needing a full-time editor or designer.

This section gives you a one-stop reference guide to all the tools mentioned in this PDF—
categorized by purpose, with links and pro tips to help you get started.

%< Full Al Tools Table



Purpose

Script Writing

Video Creation

Video Editing

Visual Design

Stock Images

“2 Tool

ChatGPT

Claude

Gemini

BIGVU

Fliki

Hippo Video

CapCut

Canva

Pixabay

@ Link

chatgpt.com

claude.ai

gemini.google.com

fliki.ai

hippovideo.io

capcut.com

canva.com

pixabay.com

# Use Case

Write 1G Reel
scripts, YouTube
intros, buyer tips,
listing descriptions

Long-form scripts,
captions, blog
outlines, Q&A posts

Social media
prompts +
integrated Google
tools

Teleprompter app
with branding,
captions & voice
sync

Turns scripts into
narrated videos
with stock images

Crop, trim, add
music & voiceovers

Free video editing
with auto captions
& effects

Thumbnails,
carousels, brand
kits, I1G story
templates

Royalty-free real
estate & lifestyle
photography


https://chatgpt.com/
https://chatgpt.com/
https://claude.ai/
https://claude.ai/
https://gemini.google.com/
https://gemini.google.com/
https://bigvu.tv/
https://bigvu.tv/
https://fliki.ai/
https://fliki.ai/
https://www.hippovideo.io/
https://www.hippovideo.io/
https://www.capcut.com/
https://www.capcut.com/
https://www.canva.com/
https://www.canva.com/
https://pixabay.com/
https://pixabay.com/

Unsplash unsplash.com Clean, modern
photos great for IG
& blogs

Freepik freepik.com Real estate
templates,
banners, icons

Vecteezy vecteezy.com Icons, flat design
graphics & free real
estate sets

Scheduling & Later later.com Schedule Reels,
Posting Stories, carousels
across platforms

Buffer buffer.com Plan & analyze
Instagram,
Facebook &
LinkedIn posts

Meta Business business.facebook. Free tool to
Suite com schedule posts &
ads for IG + FB

Example Prompts to Use in Al Tools
ChatGPT Prompt:

"Write a 45-second Instagram Reel script for a real estate agent in Toronto targeting first-time
buyers, including a hook and call to action."

Claude Prompt:

"Give me a 3-post carousel breakdown explaining the pros and cons of buying vs. renting in
2025

Fliki Prompt:

Copy & paste your property description. Let it generate a full narrated video with voiceover.

“2 How to Use This Section


https://unsplash.com/
https://unsplash.com/
https://www.freepik.com/
https://www.freepik.com/
https://www.vecteezy.com/
https://www.vecteezy.com/
https://later.com/
https://later.com/
https://buffer.com/
https://buffer.com/
https://business.facebook.com/
https://business.facebook.com/
https://business.facebook.com/
https://business.facebook.com/

Bookmark the links and keep them in a notes app or Chrome folder.

Pick 2-3 tools to test for one month (scriptwriting, video editing, scheduling).

Use batch workflows (Section 4) and templates (Section 5) to save hours per week.
Review analytics weekly and adjust based on performance (Section 8).

£ Pro Tip: Bundle Tools Together

Use this Al flow to create your weekly content:

ChatGPT - generate your video scripts
BIGVU - record & caption your videos
Canva - design thumbnails

Later » schedule posts for the week

Ao RE

One afternoon = one week of content done.



Quick-Start Cheat L

Sheet

Your Real Estate Content System—Simplified. I

@ Why This Section Matters

Information is great. Execution is better.

This cheat sheet turns everything from the previous sections into a simple, repeatable weekly
workflow you can follow—whether you're just starting or building a long-term content
strategy. By following this system, you can plan, film, edit, design, and schedule your weekly
content in just a few hours.

** The 7-Step Weekly Content Workflow
1. PLAN: Pick Your 4 Core Topics

Choose a variety of content pillars (see Section 3):

e 2 Property Tour

e _ Buyer/Seller Tip

e @ Local Market Update

e @ Personal or Behind-the-Scenes

“2 UseAl:
ChatGPT Prompt:

“Give me 4 Instagram Reel video ideas for a real estate agent in the Greater Toronto Area
targeting move-up buyers.”

2. SCRIPT: Write Your Captions & Video Scripts
Use Al tools to draft video intros, post captions, or carousel text.
Tools to use:

e ChatGPT
e Claude
e Gemini

~/ Claude Prompt:



“Write a 3-part carousel post explaining why spring is the best time to sell a home in Ontario.”
3. FILM: Batch Record 3-6 Short Videos

Set up your space and knock them out in one go:

e Phone + tripod

e Natural light or ring light

e Lavalier mic (if available)

e Vertical format (9:16 for Reels/Stories)

w» Use BIGVU for:

e Teleprompter display
e On-screen captions
e Automatic formatting for platforms

4. EDIT: Clean Up with Al Tools
Once your clips are filmed, drop them into a tool for editing.
Top Options:

BIGVU - Captions, logo, formatting

CapCut - Effects, transitions, B-roll overlays

Fliki » Text-to-video for narrated explainer posts

Hippo Video - Voiceovers, trimming, branded templates

5. DESIGN: Create Thumbnails & Carousels
Use Canva to:

e Design Reel covers and YouTube thumbnails
e Build branded carousel posts
e Create Story Highlights covers

2 Canva Hack: Save a folder with 5 post templates (listing, tip, testimonial, market update,
personal).

6. SCHEDULE: Auto-Post Across All Platforms
No more manual posting. Let scheduling tools work for you.
Best Al-Enhanced Platforms:

e Later
e Buffer
e Meta Business Suite (free)

%7 Plan your week on Monday—post automatically by Thursday.



7. TRACK: Analyze What’s Working
Every Sunday or Monday, check performance:

e What post got the most saves or comments?
e What type of content generated DMs or leads?
e Adjust your next week’s plan accordingly.

. Pro Tip: Keep a “Content Wins” doc to repeat what works.

B Your Weekly Toolkit at a Glance

Task Tool Link

Scriptwriting ChatGPT, Claude chatgpt.com, claude.ai
Filming + Captions BIGVU bigvu.tv

Video Editing CapCut, Hippo Video capcut.com, hippovideo.io
Design Canva canva.com

Scheduling Later, Buffer later.com, buffer.com

“ Final Thought

You don’t need to post every day to grow—you need to plan smart, stay consistent, and use
Al to save time.

This cheat sheet is your starting line. Stick to the process, and within 30 days, you’ll already
be ahead of 90% of agents online.


https://chatgpt.com/
https://chatgpt.com/
https://claude.ai/
https://claude.ai/
https://bigvu.tv/
https://bigvu.tv/
https://www.capcut.com/
https://www.capcut.com/
https://www.hippovideo.io/
https://www.hippovideo.io/
https://www.canva.com/
https://www.canva.com/
https://later.com/
https://later.com/
https://buffer.com/
https://buffer.com/

I Legal & Best Practice B

Guidelines

Stay compliant. Protect your brand.

@ Why This Section Matters

You've built a powerful content engine using Al and digital tools—now it's essential to ensure
your content strategy is legally sound. Avoid copyright issues, data breaches, and misleading
ads by following Canadian regulations and industry best practices.

The Do’s and Don’ts of Creating Compliant Content

1. Link Only to Public YouTube Content

e Always embed or link publicly available videos; never download and re-upload others’
content.

e Include visible credit and the original URL for transparency.
2. Use Royalty-Free or Licensed Images

e Stick to verified sources: Pixabay, Unsplash, Freepik, Vecteezy.
e Never use images from Google or Pinterest unless licensed.
e Save afolder of approved stock visuals to prevent future missteps.

3. Follow Canada's Privacy Laws

e If collecting email or video leads, you must comply with PIPEDA (federal) and possibly
provincial laws (like Québec’s Law 25)
hixonpeabody.com+7priv.gc.ca+7gowlingwlg.com+7.

e Always obtain clear and informed consent before collecting personal
dataen.wikipedia.org+2bigid.com+2docusign.com+2.

e Be transparent and specific about how you’ll use the information (e.g. “Used to send
market updates and property tips.”)

4. Comply with Canada’s Anti-Spam Legislation (CASL)

e Must have explicit permission to send marketing emails or texts.

e Include clear unsubscribe links and your business
informationbigid.comosler.com+10clovermortgage.ca+tl0kelownarealestate.com+10.

e Violations can lead to penalties up to $10 million CAD.

5. Avoid Misleading Advertising


https://www.priv.gc.ca/en/privacy-topics/privacy-laws-in-canada/the-personal-information-protection-and-electronic-documents-act-pipeda/pipeda_brief/?utm_source=chatgpt.com
https://bigid.com/blog/quebec-law-25-canada-new-privacy-law-requirements/?utm_source=chatgpt.com
https://bigid.com/blog/quebec-law-25-canada-new-privacy-law-requirements/?utm_source=chatgpt.com
https://clovermortgage.ca/blog/impact-government-policies-real-estate/?utm_source=chatgpt.com

e Follow CREA’s digital advertising guidelines: be honest about services and
pricingnixonpeabody.comkelownarealestate.com+2consultusdigital.com+2competition-
bureau.canada.ca+2.

e Under Canada’s Competition Act, false or deceptive claims in ads are prohibited ised-
isde.canada.cat6en.wikipedia.orgt6competition-bureau.canada.ca+6.

e Be transparent about commissions and fees.

6. Abide by Real Estate Licensing Laws

e You must follow provincial rules such as REBBA in Ontario—meaning compliant trade
names, truthful ads, and required disclosure en.wikipedia.org.

e Other provinces have their own regulations under regulators like RECA, BCFSA, etc.
kelownarealestate.com.

7. Use Stock or Licensed Music & SFX

e Don’t use random YouTube audio. Instead, use approved sources like YouTube Audio
Library or Epidemic Sound, and follow wild-use licenses.

& Optional Compliance Snapshot for PDF
Sample Legal Disclaimer Text for Your Guide:

“This guide references public domain content for education. All third-party videos and
materials are linked with permission. Images are from licensed, royalty-free sources. We
advise verifying compliance with CASL, PIPEDA, and provincial real estate acts.”

Summary Table: Legal Tools & Standards


https://www.nixonpeabody.com/insights/videos/2024/01/22/data-protection-laws-in-canada?utm_source=chatgpt.com
https://consultusdigital.com/blog/digital-advertising-rules-for-realtors-in-canada/?utm_source=chatgpt.com
https://consultusdigital.com/blog/digital-advertising-rules-for-realtors-in-canada/?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/Competition_Bureau?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/Competition_Bureau?utm_source=chatgpt.com
https://en.wikipedia.org/wiki/Real_Estate_and_Business_Brokers_Act?utm_source=chatgpt.com
https://www.kelownarealestate.com/blog-posts/a-list-real-estate-regulators-across-canada?utm_source=chatgpt.com

Field Regulation or Tool Notes

Privacy PIPEDA (federal), Law 25 Must get informed consent
(Quebec) and protect
datanixonpeabody.com+7b
igid.com+70onyx-

technologies.com+7

Email Marketing CASL / ECPA Requires unsubscribe link,
consent; penalties can
reach millions

Advertising Standards CREA guidelines, No deceptive claims—
Competition Act honest, accurate
messaging only

Licensing REBBA (Ontario), RECA Ads must include legal
(AB/BC), others trade info and disclosures

2 Final Tip

Be compliant, not cautious. You don't have to add legalese to every post—but do ensure your
systems (email sign-up forms, disclaimers, image libraries) follow the law. That way you can
focus on building trust—without risk.


https://bigid.com/blog/quebec-law-25-canada-new-privacy-law-requirements/?utm_source=chatgpt.com
https://bigid.com/blog/quebec-law-25-canada-new-privacy-law-requirements/?utm_source=chatgpt.com
https://bigid.com/blog/quebec-law-25-canada-new-privacy-law-requirements/?utm_source=chatgpt.com
https://bigid.com/blog/quebec-law-25-canada-new-privacy-law-requirements/?utm_source=chatgpt.com
https://bigid.com/blog/quebec-law-25-canada-new-privacy-law-requirements/?utm_source=chatgpt.com
https://bigid.com/blog/quebec-law-25-canada-new-privacy-law-requirements/?utm_source=chatgpt.com

